
Psychology 112: Social Psychology 

Room: FP-3   Meetings: M-TH 10:15-12:20 Text: "Social Psychology: Goals in Interaction" Kenrick, Neuberg & Cialdini (6th ed) 

Professor: Sheldon W. Helms        Office: FP-12      email:  shelms@ohlone.edu             Blog: www.OhlonePsych.blogs.com 

 

Message from the Teacher: 

Please keep this syllabus and use it as a map to guide you through this class for the next semester. Read it carefully and refer to it 

often. Although it may be necessary to make certain changes to it over the semester, this syllabus will prove invaluable to you. 

 
Student Learning Objectives: 

The purpose of this class is to introduce you to the subject of social psychology by presenting information from a wide range  of 

topics. Among these are: 1. Describe the various influences on obedience behavior; 2 Discern scientific from non -scientific 

sources of information in the social psychology area; 3. Identify cultural influences on social behavior; 4. Discriminate between 

individual differences and sociocultural influences; 5. Explain the major scientific studies that form the basis for current theories of 

social psychology; and 6. Compare basic concepts and theories across the areas of social psychology. Although we will be 

discussing a good deal of this information in class, you will be responsible for all of the information in the text regardless of whether 

it is covered in lecture. It is, therefore, imperative that you pay close attention to the assigned readings so that you will be well 

prepared for quizzes and tests. You will also be responsible for any lecture information, regardless of whether it is in the text. 

Nota bene: 

Faculty exercise professional judgment when choosing class material, and retain the right to choose books, make assignments, and 

determine the content and issues to be covered in their classes. The material for this class is intended for adult students, and is 

designed to stimulate critical analysis and discussion of issues relevant to the scientific community. Students who may find some 

language and/or material “offensive,” or who cannot exercise tolerance for the scientific perspective, should understand that course 

content is determined by individual instructors and departments at their discretion. 

 
Methods of Assessment: 

Assessment will include several random single-chapter quizzes, three (3) Tests (covering several chapters), a Mid-Term Exam, and a 

comprehensive Final Exam based on assigned text readings and lectures. No forms are necessary for the Quizzes, but you will need to 

download 80-item Bubble Sheets from www.GradeDeck.com for Tests and the Mid-Term, and a 100-item Bubble Sheet for the Final 

Exam. Quizzes will take random formats at my discretion. Tests include multiple choice questions and often a written portion. Each 

will take place at the BEGINNING of the class period listed on the syllabus. Fifteen minutes for quizzes, ONE HOUR for Tests. 

Students who arrive 10 minutes or more past the beginning of class cannot take the test or quiz. Tests are not returned with 

results. They are kept in my office, and can be reviewed upon request (they are meant for assessment, not as teaching tools). 

 

Course Paper: 

Course Papers will be emailed as an  MSWord attachment to my email address above before 5 PM on the due date. You must use your 

Ohlone email to submit the paper. Those received after t he deadline will lose 10% for each calendar day they are late. No exceptions. 

NO MAKE-UP EXAMS OR QUIZZES WILL BE GIVEN (BEFORE OR AFTER THE DATE LISTED). DO NOT ASK. 

 

Given that writing assignments constitute a significant portion of your overall grade, students should pay close attention to the 

Ohlone College Catalog guidelines regarding the suggested prerequisite of ENGL-101A for this course. With few exceptions, 

students who lack this level of English comprehension have had difficulty with my writing assignments 

 

Attendance: 

A great deal of information will be conveyed during each class session. Missing class is, therefore, greatly discouraged. Since half of 

your participation grade is based on attendance, you will be allowed only TWO absences: one unexcused, and one excused absence 

with documentation (e.g., doctor’s note, court summons, etc.) Any additional absences may require you to drop the course. In short, 

attendance is required. The professor is not responsible for enrolling you in, or dropping you from, the course. Students not present 

and accounted for on the first day of class will be not be allowed to enroll, and/or will be dropped to make room for others. 

 

Grade Weighting: Each of the course requirements will contribute to the final course grade: 

Participation = 15%; Quizzes = 15%; Mid-Term = 10%; Tests = 20%; Course Paper = 20%; Final Exam = 20% 

 
Grading: Final grades will be calculated using a 10-point scale as follows:  

100-90 = A   89-80 = B    79-70 = C    69-60 = D    59 and below = F 

 
Academic Integrity: We live in an age when some students feel the need to cheat on exams or to use the work of others 

(classmates, Internet sources, etc.) and pass it off as their own (plagiarism). All infractions of Ohlone College regulations of 

academic dishonesty will be dealt with seriously and severely. See the Ohlone College catalog for more information. 

Communication: Students are expected to communicate respectfully with each other and with the instructor, both in person as well as 

via email. Failure to do so will be considered an infraction of student conduct, and can lead to being dropped from the class. To 

ensure confidentiality, please ONLY use your Ohlone student email to communicate with the professor electronically.

mailto:shelms@ohlone.edu
http://www.ohlonepsych.blogs.com/
http://www.gradedeck.com/


Chapter #                         Topic                                                                                          Date                    Assignments 

 
1            Introduction to Social Psychology      6/18-6/19 

Defining Social Psychology, major theories and basic principles, and research methods. 
 

N/A       APA Style Writing       6/20-6/21 APA Take-Home Test 

 

2            Intro to The Person and the Situation     6/25-6/26 

Definition of “person” and “situation,” and interactionist theories about their natures. 

 

3            Social Cognition: Understanding Ourselves and Others   6/27 

Core processes in Social Cognition the self-fulfilling prophesy, self-image, and accuracy. 
 

4            Presenting the Self       6/28 

Likability & facial expressions, appearing competent, and conveying status & power. 

 

5            Attitudes and Persuasion       7/2-7/3  TEST CH’s 1-4 

Attitudes, beliefs, and ways they change. Cognitive dissonance and the power to persuade. 

 

N/A Independence Day Holiday      7/4  NO CLASS 

 

6            Social Influence: Conformity, Compliance, and Obedience   7/5-7/9 

The Asch & Milgram studies. Social validation & gaining social approval. Managing  

the self-image. 
 

7            Affiliation and Friendship       7/10 

What’s a friend, and why do we need them? Social support: Pros & Cons. Why we  

like who we like. Sex differences in friendship. 

 

N/A       Mid-Term Exam        7/11  MID-TERM EXAM 

     CH’S 1 - 7 
 

8            Love and Romantic Relationships      7/12 

Varieties of love, sexual satisfaction, and establishing family bonds. Gender, sexual 

 orientation and cultural differences in relationships. 

 

9            Prosocial Behavior       7/16  COURSE PAPER DUE 

Helping Others: What’s in it for me? Social and evolutionary explanations of altruism. 
 

10          Aggression        7/17 

Types of aggression, gender differences, social status, and protection. 
 

11          Prejudice, Stereotyping, and Discrimination     7/18-7/19 TEST CH’s 8-10 

The roots, goals, and costs of prejudice and discrimination. Conformity and self-image. 
 

12          Groups         7/23 

The mere-presence effect, deindividuation, and group dynamics of productivity 
 

13          Social Dilemmas: Cooperation Versus Conflict    7/24 

Interlocking problems of social dilemmas. Social traps and defending ourselves & others. 

14          Integrating Social Psychology      7/24 

Overview of findings, major theoretical perspectives, and the importance of research methods. 
 

 

N/A Test on Chapters 11-14       7/25  TEST CH’s 11-14 

 

 

ALL Comprehensive Final Exam: Thursday, July 26
th

    10:15 – 12:20 PM 


